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L'inglese evolve continuamente attraverso vari
processi di formazione delle parole. Eccone
alcuni, corredati di esempi.

Compounding – combining two or more words
to form a new one:

brainstorm (brain + storm) 
workforce (work + force) 
spreadsheet (spread + sheet) 
deadline (dead + line)
payback (pay + back)

Compounding



Blending
Blending – merging parts of two words into
one:

netiquette (internet + etiquette) 
infomercial (information + commercial)
advertorial (advertisement + editorial) 
freemium (free + premium)
glocalization (globalization +
localization)
shoppertainment (shopping +
entertainment)



Clipping
Clipping – shortening a longer word:

ad (advertisement) 
exec (executive) 
promo (promotion) 
rep (representative) 
biz (business)
stats (statistics)
dept (department)
demo (demonstration)
tech (technology/technician)



Conversion – changing a word’s grammatical
category without changing its form:

email → to email (noun→verb)
to pitch → pitch (verb→noun) 
down → to down (preposition→verb) 
empty → to empty (adjective→verb)
to win → a win (verb→noun)
text → to text (noun→verb) e.g. “Text me
when you get home!”
friend → to friend (noun→verb) e.g. “She
friended me on Facebook yesterday”

Conversion



Nella brand-based conversion è il nome di un 
marchio a essere usato come verbo, sostantivo o
aggettivo senza modificare la forma: 

Let’s uber home (noun to verb, meaning
“take an Uber ride”)
The ad has a very nike vibe (noun to
adjective, meaning “energetic, motivational
or performance-driven”)
I’ll google it (noun to verb, meaning “search
online using Google”)

Brand-based
conversion 

...TBC (To Be Continued)! 
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